
Unable to sustain their businesses in an Amazon world, 
many retailers have commenced chapter 11 cases.

How can malls survive in the age of Amazon?
 Create a shopping experience with a compelling atmosphere.

· Aéropostale, Inc.
· American Apparel (USA), LLC
· Bob’s Stores
· DirectBuy Holdings, Inc.

· Hastings Entertainment Inc.
· Joyce Leslie, Inc.
· Sports Authority, Inc.
· United Consumers Club

Both U.S. malls and shopping centers offer high potential 
for developers in vacancies and retail space.

Total retail space in the U.S., by type:

TECHNOLOGY
Meet shoppers where they are – 

on their smartphones – using technology 
to cater the shopping experience 

to targeted consumers.

ACCESSIBILITY
Think of the needs of people with 

disabilities when planning new facilities 
and features – stay on the right side 

of the ADA.

DIVERSIFICATION
Diversify tenants to offer shoppers the 
convenience of multitasking while in 

retail space.

Anchor stores impact sales throughout the mall.

Property Vacancies

Q3 2016 Under Construction
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Success defined as highest sales per square foot and highest 
estimated annual sales growth. 

Macy’s JCPenney Nordstrom Bloomingdale’s

2016 Retail Bankruptcies

82,579,049 sq ft 747,194,107 sq ft 890,195,498 sq ft 3,509,266,944 sq ft 5,220,247,465 sq ft

Total retail space in the U.S. that is vacant, by type:
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4,541,847.7 sq ft 35,118,123 sq ft 46,290,165.9 sq ft 161,827,671.4 sq ft 284,250,622.5 sq ft
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Shopping no longer drives consumers to traditional 
“brick and mortar” stores. How do real estate 
developers and retailers bring back the crowds?

New shopping trends are threatening the 
sustainability of traditional retailers. To 
remain competitive in the retail industry, 
mall owners should be rethinking the very 
definition of a mall.

-Kenneth A. Rosen, Partner and Chair
 Bankruptcy, Financial Reorganization & Creditors’ Rights

Lowenstein Sandler is a national law firm with approximately 300 lawyers 
based in New York, Palo Alto, New Jersey, Utah, and Washington, D.C. 
The firm represents leaders in virtually every sector of the global economy, 
with particular emphasis on investment funds, life sciences, and technology. 
Recognized for its entrepreneurial spirit and high standard of client 
service, the firm is committed to the interests of its clients, colleagues, 
and communities.
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